December 17, 2025
To Our Valued Stakeholders

Company Name GENDA Inc.
Name of Representative Director, Nao Kataoka
Representative President and CEO
(Code No.: 9166 Tokyo Stock Exchange Growth Market)
Contact information Managing Director, CFO Taiju Watanabe

(TEL 03-6281-4781)

Notice Concerning Issuance of GENDA Sales Progress Report (December 2025)

We hereby announce the monthly revenue by segment, the same-store sales growth rate for domestic
amusement arcades and topics for November 2025. Please kindly note that the figures are preliminary and

may be revised later.

1. Monthly Revenue

(Unit: million yen) Single Month Comparison Cumulative Comparison
November | November Yoy Feb-Nov Feb-Nov Yoy
NS @ SRR 2024 2025 2024 2025
Amusement 6,728 9,693 +44.0% 58,022 94,047 +62.0%
Karaoke 1,874 2,564 +36.8% 17,497 22,359 +27.7%
Entertainment | | ifestyle - 513 —% - 919 —%
Platform
Business Tourism — 277 —% — 2,199 —%
F&B 339 334 -1.2% 2,855 3,552 +24.4%
Sub-total 8,941 13,384 +49.6% 78,374 123,078 +57.0%
Character MD 538 898 +66.7% 5,924 7,017 +18.4%
Entertainment
Contents &
Contents P . 444 441 -0.8% 3,253 4,237 +30.2%
. romotion
Business
Sub-total 983 1,339 +36.1% 9,178 11,255 +22.6%
Grand total 9,925 14,724 +48.3% 87,552 134,333 +53.4%

2. Same-store Sales Growth Rate for Domestic Amusement Arcades

2024 | 2025

Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov

*1 103% | 106% | 100% | 98% | 102% | 107% | 102% | 107% | 111% | 100% | 109% | 111%

*2 103% | 106% | 102% | 98% | 102% | 105% | 105% | 107% | 108% | 103% | 109% | 106%

*1: Unadjusted  *2: Calendar-adjusted

Note: The same-store growth rate is a comparison of stores that were fully operating for one full month as
our group company’s stores in the comparison month of the previous year and are also operating in the
current year. "Calendar-adjusted” is the actual performance value resulting from an adjustment to make the

number of holidays identical to the previous year.
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*Period covered: November 1 - November 30, 2025

1. Melo Works, operating 62 karaoke facilities like “ALL,” joined GENDA

On the 1st, 62 stores, including the “Karaoke ALL” facilities operated by Melo Works Co., Ltd., joined
GENDA. The integration of 62 stores across Tokyo, Kanagawa, Saitama, Chiba and Gunma is expected to
improve store operational efficiency through shared human resources, DX expertise and joint purchasing of
consumables, etc. At the same time, new services - including IP collaborations utilizing the amusement
network and offering F&B products - are expected to attract new customers and boost satisfaction.

Karaoke ALL lidabashi Karaoke ALL Hakusan Karaoke ALL Inagi Karaoke ALL Kawagoe Kishimachi

2. (Formerly) Inspired Gaming (UK)’s 100 locations in the UKjomed GENDA

On the 7th, 100 amusement arcades, including “PLAYNATION” operated by
Inspired Gaming (UK) across holiday parks and entertainment venues g
throughout the UK, along with 125 mini-locations, joined GENDA. The company Ek
name was changed to “GENDA Playnation Entertainment Ltd.” As a result, S
“GENDA Europe Ltd.” began operating large amusement arcades, including s
‘PLAYNATION” in the UK. Moving forward, we aim to further expand our scale
by developing stores in Europe and introducing Japanese-style Kawaii prizes 100 locations incl. PLAYNATION
and anime IP prizes, similar to what we have been doing in the US. (Bristol), etc.

3. “Studio Coffret Nagoya Meito Studio” opened in Aichi

On the 3rd, “Studio Coffret Nagoya Meito Studio,” the 48th location for the private
photography studio brand “Studio Coffret” operated by CARATT, Inc. and the 4th ‘ J/ 4
location in Aichi, opened. “Studio Coffret” is a private photography studio X;,%jw' Suudir Coff
specializing in capturing children's growth milestones in a relaxing, unique space. . :

It is popular for its original Coffret costumes and exclusive use of private shooting [[Sfss

spaces by families. Conveniently located with easy access from Nagoya and [f ; |
Sakae Stations, the studio achieved a strong start by receiving approximately Studio Coffret Nagoya Meito Studio
twice the expected number of customers since opening.

4. GiGO opened in 2 large station-front complexes

On the 12th, “GiGO VITA MALL SEISEKI” opened on the 6th floor of the commercial facility connected to
Seiseki-Sakuragaoka Station in Tama city, Tokyo. Featuring claw machines and photo sticker booths, the
location saw a smooth start with strong attendance from families and students. On the 27th, “GiGO BLiX
Chigasaki” opened on the third floor of the large commercial facility in Chigasaki city, Kanagawa
The facility, long established near the station, has [ Q ‘;@"’,‘
been reborn and features numerous machines like S'Go 7
the latest “GiGO CRANE” and photo sticker booths. It
has been bustling daily, attracting young couples and
families, and receiving approximately 4 times the
expected number of customers who are “happy to )
have a new entertainment spot in Chigasaki.” gico viTA MALL SEISEKI GIGO BLIX Chigasaki
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5. “FUN VILLAGE in TOKYO-BAY,” the first collaboration with Sakuma
Confectionary, opened 3 -l L,

sQ Ey ”|.4— .

On the 28th, “FUN VILLAGE in TOKYO-BAY,” an indoor family park created ;@ g et
through a collaboration between GiGO and Sakuma Confectionary, opened at h}s i
LaLaport TOKYO-BAY in Funabashi city, Chiba. The park offers content themed
around Sakuma Confectionary’s “Ichigo (Strawberry) Milk” candy. The park’s w
“retro-cute” interior, which features nostalgic sweet imagery, is highly popular as
“Instagrammable.” In addition to families with children, people from Generation Z
to adults, are enjoying the world of Sakuma Confectionary's candies.

FUN VILLAGE in TOKYO-BAY

6. Sweet Pixels inc. opened 3 stores in succession

Sweet Pixels inc. opened 3 stores. On the 7th, “LEMONADE by Lemonica piole HIMEJI” and “UNI DONUTS
piole HIMEJI” opened side-by-side on the first basement floor of the piole HIMEJI station building, which is
located in Himeji city, Hyogo. On the 25th, “UNI DONUTS AEON Mall Dainichi” opened on the first floor of
“AEON Mall Dainichi” in Moriguchi city, Osaka. “LEMONADE by Lemonica,” known for its authentic,
proprietary-method lemonade, and “UNI DONUTS,” a Yokohama-based shop specializing in “fluffy, melt-in-
your-mouth” raw-textured donuts, are highly popular with shoppers.

LEMONADE by Lemonica piole HIMEJI - UNI DONUTS piole HIMEJI UNI DONUTS AEON Mall Dainichi

7. “Karaoke BanBan” opened 6 locations in central Tokyo and suburbs

“Karaoke BanBan” opened 6 stores in November. “Kagurazaka” on the 8th, “Ueno Ekimaedori” on the 14th,
“Takadanobaba” on the 21st, “Shinjuku Kabukicho Ichibangai,” “Kawasaki Ginryugai 2” and “Sakudaira” on
the 28th. The long-awaited “Karaoke BanBan” made :

its debut in Ueno and Kabukicho. All 5 stores in
Tokyo downtown area feature the latest karaoke
equipment and bright, renovated interiors, which
customers are enjoying. The Sakudaira store in
Nagano opened on the main road near the
Sakudaira Shinkansen Station. This suburban )
location, which also features darts, has attracted Karaoke BanBan Kagurazaka
many new Iocal customers since |ts openlng

& — | T = . . - hi 1 S
Karaoke BanBan Takadanobaba Karaoke BanBan Kabukicho Karaoke BanBan Kawasak| Karaoke BanBan Sakudaira
Ichibangai Ginryugai 2
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