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Notice Concerning Issuance of GENDA Sales Progress Report (April 2026) 

 

 

We hereby announce the monthly revenue by segment, the same-store sales growth rate for domestic 

amusement arcades and topics for March 2026. Please kindly note that the figures are preliminary and may 

be revised later. 

 

1. Monthly Revenue 

(Unit: million yen) Single Month Comparison Cumulative Comparison 

Name of Segment 
March 

2025 

March 

2026 
YoY FY2026/1 FY2027/1 YoY 

Entertainment 

Platform 

Business 

Amusement 8,255 12,350 149.6% 14,876 22,289 149.8% 

Karaoke 2,435 3,055 125.4% 4,144 5,459 131.7% 

Lifestyle 130 495 379.0% 258 861 333.2% 

Tourism 211 306 144.7% 211 493 232.9% 

F&B 355 389 109.6% 642 690 107.3% 

Sub-total 11,389 16,597 145.7% 20,134 29,793 147.9% 

Entertainment 

Contents 

Business 

Character MD 476 844 177.0% 921 1,603 174.0% 

Contents & 

Promotion 
437 296 67.7% 696 528 75.8% 

Sub-total 914 1,140 124.7% 1,617 2,131 131.7% 

Grand total 12,303 17,738 144.1% 21,751 31,925 146.7% 

 

2. Same-store Sales Growth Rate for Domestic Amusement Arcades 

 2025 2026 

 Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar 

*1 102% 107% 102% 107% 111% 100% 109% 111% 110% 108% 109% 110% 

*2 102% 105% 105% 107% 108% 103% 109% 106% 113% 108% 109% 111% 

*1: Unadjusted   *2: Calendar-adjusted 

Note: The same-store growth rate is a comparison of stores that were fully operating for one full month as 

our group company’s stores in the comparison month of the previous year and are also operating in the 

current year. "Calendar-adjusted” is the actual performance value resulting from an adjustment to make the 

number of holidays identical to the previous year. 
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▲Studio Coffret Arimatsu Studio

5.87 cm×3 cm

1. New Karaoke BanBan opening near Higashi-Murayama Station, Tokyo
On the 4th, “Karaoke BanBan Higashi-Murayama Station” opened in
Higashi-Murayama city, Tokyo. The store relocated to a more convenient
spot in the Higashi-Murayama Station area. With a much larger floor plan
and five new darts machines, it now offers an expanded range of
entertainment. Since reopening, the upgraded space has welcomed many
new customers looking to enjoy karaoke and more.

2. New Karaoke BanBan opening near Ochanomizu Station, Tokyo
On the 6th, “Karaoke BanBan Ochanomizu” opened near Ochanomizu
Station in Chiyoda ward, Tokyo. We installed the latest karaoke models and
offer large rooms for up to 11 people. Beyond karaoke, the space is perfect
for remote work, group gatherings, “Oshi-Katsu” (fandom activities) meetups,
and parties. Since opening, the store is off to a strong start, drawing crowds
of local students from Ochanomizu Station.

3. Sweet Pixels’ flagship “LEMONICA / UNI DONUTS Harajuku” has opened
On the 15th, “LEMONICA / UNI DONUTS Harajuku” opened on Takeshita Street in Harajuku - the first joint flagship
featuring “LEMONICA” (a café by Lemonade by LEMONICA), and the raw donut brand, “UNI DONUTS.” The pop-
style interior, inspired by a tennis court, offers a spacious vibe where guests can enjoy lemonade, specialty coffee,
matcha, and UNI DONUTS. This photogenic space blends perfectly with Takeshita Street’s energy and is already a
major hit with young crowds.

4. “Studio Coffret Arimatsu Studio” has opened in Aichi
On the 20th, “Studio Coffret Arimatsu Studio” opened in Midori ward, Nagoya city, marking the brand's 49th location
nationwide and its 5th in Aichi. As the most populated of Nagoya’s 16 wards, Midori ward provides a prime location
for this private photography studio operated by CARATT, Inc., where families can capture their children's milestones
in a relaxed, exclusive setting. With original costumes and private bookings, the studio has seen a successful
launch, welcoming nearly double the expected number of customers.

Karaoke BanBan Ochanomizu

Karaoke BanBan Higashi-Murayama Station

APRIL



GENDA Store Development Progress Report
No.1 No.2

GENDA Store Development Progress Report
*Period covered: March 1 – March 31, 2026

2026

7. “VR BASE TOKYO TOBU ZOO” has opened at TOBU ZOO
On the 28th, Dynamo Amusement's first permanent Kanto location, “VR
BASE TOKYO TOBU ZOO,” opened inside TOBU ZOO. Launched as part of
the park's 45th anniversary, it renovates the former “HEAD ROCK VR”
facility. The site features five different VR experiences, including competitive
group shooters and ride-style attractions. Opening during spring break, first-
day turnout hit 1.7 times projections, with many families visiting daily to
experience the new VR attractions.

8. “DRAGON BALL” mini figures launch at North American mini-locations
GENDA Americas has started sequentially rolling out mini figures of “SON
GOKU” and “SUPER SAIYAN SON GOKU” from DRAGON BALL as
“DRAGON BALL SPIRIT FLICKS” starting March 2026. They are huge hits
with local anime fans.

5. World’s first art collab store “GiGO AEON Mall Tsudanuma South” opens
On the 18th, “GiGO AEON Mall Tsudanuma South” opened on the 5th floor of a building directly connected to Shin-
Tsudanuma Station in Narashino city, Chiba. Designed by Gen Z-favorite artist “COIN PARKING DELIVERY,” it is
the world's first permanent facility where the interior, game machines, and even the “GiGO’s taiyaki (*)” brand are
art collaboration. Featuring an integrated Bushiroad trading card shop, the unique fusion of art and gaming has
gone viral on social media, drawing double the expected crowds daily. (*Taiyaki is a Japanese fish-shaped waffle filled
with read bean paste or cream.)

6. First GiGO store in Shanghai: “GiGO Shanghai Bailian ZX Creative Centre”
On the 27th, GENDA (Shanghai) CO., LTD. opened “GiGO Shanghai Bailian ZX Creative Centre” in Shanghai,
China. The location features “GiGO’s taiyaki” and collaboration areas, bringing the full Japanese GiGO experience
to China. Situated in a holy land for ACG (Anime, Comic and Games) of Bailian ZX Creative Centre, it serves as a
hub for pop culture exchange between the two nations. Since opening, it has exceeded attendance goals, driven
largely by influencers and fans of Japanese characters.

▲GiGO Shanghai Bailian ZX Creative Centre

▲GiGO AEON Mall Tsudanuma South

▲VR BASE TOKYO TOBU ZOO
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