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Notice Concerning Issuance of GENDA Sales Progress Report (May 2026) 

 

 

We hereby announce the monthly revenue by segment, the same-store sales growth rate for domestic 

amusement arcades and topics for April 2026. Please kindly note that the figures are preliminary and may 

be revised later. 

 

1. Monthly Revenue 

(Unit: million yen) Single Month Comparison Cumulative Comparison 

Name of Segment 
April 

2025 

April 

2026 
YoY FY2026/1 FY2027/1 YoY 

Entertainment 

Platform 

Business 

Amusement 8,305 12,419 149.5% 23,181 34,670 149.5% 

Karaoke 1,919 2,523 131.4% 6,063 7,982 131.6% 

Lifestyle 128 506 392.7% 387 1,367 353.0% 

Tourism 280 347 124.2% 491 841 171.0% 

F&B 367 410 111.7% 1,010 1,100 108.9% 

Sub-total 11,001 16,207 147.3% 31,135 45,963 147.6% 

Entertainment 

Contents 

Business 

Character MD 672 1,152 171.3% 1,593 2,755 172.9% 

Contents & 

Promotion 
843 385 45.7% 1,540 914 59.3% 

Sub-total 1,515 1,537 101.4% 3,133 3,669 117.0% 

Grand total 12,517 17,745 141.7% 34,268 49,633 144.8% 

 

2. Same-store Sales Growth Rate for Domestic Amusement Arcades 

 2025 2026 

 May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr 

*1 107% 102% 107% 111% 100% 109% 111% 110% 108% 109% 110% 107% 

*2 105% 105% 107% 108% 103% 109% 106% 113% 108% 109% 111% 107% 

*1: Unadjusted   *2: Calendar-adjusted 

Note: The same-store growth rate is a comparison of stores that were fully operating for one full month as 

our group company’s stores in the comparison month of the previous year and are also operating in the 

current year. "Calendar-adjusted” is the actual performance value resulting from an adjustment to make the 

number of holidays identical to the previous year. 



GENDA Store Development Progress Report
*Period covered: April 1 – April 30, 2026

MAY
2026

On the 8th, located a minute’s walk from Tokyo Metro Roppongi Station (Exit 3),
the newly opened “GiGO Roppongi Imoaraizaka” specializes in claw machines
and boasts an open-air terrace entrance equipped with digital signage. Paired
with “GiGO Roppongi” across the street (opened December 2025), these are
the only two amusement arcades in the entire Roppongi area. Visitors can split
their time between both locations, especially with the original branch’s newly
expanded capsule toy corner. The new spot is already generating major foot
traffic from both local and overseas visitors.

1. Second Roppongi branch, “GiGO Roppongi Imoaraizaka,” now open

GiGO Roppongi Imoaraizaka

On the 17th, “Studio Coffret Chiba Sakuragi Studio” is now open in Wakaba
ward, the brand’s fourth private photography studio in Chiba Prefecture.
Located in a peaceful, park-filled residential area popular with families, the
studio offers a relaxed environment where children can be photographed at
their own pace. Embracing the concept “Lien Étoilé” (the connection of
starlight), the venue is gaining traction for capturing children’s natural, candid
moments. Driven by repeat customers, pre-bookings have smashed
expectations by over 300%, putting the new location off to a flying start.

2. “Studio Coffret Chiba Sakuragi Studio” now open in Chiba city

Studio Coffret Chiba Sakuragi Studio

On the 30th, “GiGO” and “Little Planet” launched new locations in one of
Vietnam’s largest shopping malls, AEON Mall Hà Đông. GiGO brings authentic
Japanese arcade culture to the venue with claw machines featuring popular
character prizes, music and racing games, photo sticker booths, and Vietnam’s
first “GORON!” capsule toy corner. Alongside it, Little Planet offers an indoor
kids’ theme park fusing traditional activities like coloring and sandbox play with
technology. Both brands are making their Hanoi debut, attracting huge crowds
and generating major buzz since day one.

4. “GiGO” and “Little Planet” now open in Hanoi, Vietnam

GiGO AEON Mall Hà Đông

GENDA Americas began sequentially rolling out characters from
“KAGURABACHI” as “KAGURABACHI Mascot Plush” at amusement arcades
in North America this April. The plushies have already been well-received by
local anime fans.

5. “KAGURABACHI” plushies launch at North American mini-locations

On the 29th, “Studio Coffret Izumi Studio” opened in Izumi city, making the
brand’s sixth private photography studio in Osaka. Located in a family-friendly
area of southern Osaka near Komyoike Station on the Nankai Semboku Line
(with parking available), the accessible studio features the concept “Bon
voyage” – Have a wonderful journey!” The location is already making waves
locally with its “Slow Photo” pace and five beautifully textured, colorful shooting
sets. Thanks to pre-open bookings blasting past expectations, the new studio is
off to a highly successful start.

3. “Studio Coffret Izumi Studio” now open in southern Osaka

Studio Coffret Izumi Studio


