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Notice Concerning Issuance of GENDA Sales Progress Report (September 2026)

We hereby announce the monthly revenue by segment, the same-store sales growth rate for domestic

amusement arcades and topics for August 2026. Please kindly note that the figures are preliminary and may

be revised later.

1.  Monthly Revenue

(Unit: million yen) Single Month Comparison Cumulative Comparison
Aug Aug Yoy | FY202611 = FY2027/1 Yoy
Name of Segment 2025 2026
Amusement 13,029 16,202 124.3% 64,367 89,188 138.5%
Karaoke 2,678 3,380 126.2% 14,793 19,557 132.2%
Entertainment | | jtestyle 137 441 321.8% 924 3,026 327.1%
Platform
Business Tourism 21 251 118.9% 1,405 1,973 140.4%
F&B 422 359 84.9% 2,555 2,529 98.9%
Sub-total 16,479 20,634 125.2% 84,047 116,275 138.3%
Character MD 1,000 1,129 112.9% 4,786 7,049 147.2%
Entertainment
Contents &
Contents P , 406 499 122.8% 3,025 2,581 85.3%
) romotion
Business
Sub-total 1,407 1,629 115.7% 7,812 9,631 123.2%
Grand total 17,886 22,264 124.4% 91,859 125,906 137.0%
2. Same-store Sales Growth Rate for Domestic Amusement Arcades
2025 2026
Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug
*1 100% | 109% | 111% | 110% | 108% | 109% | 110% | 107% | 113% | 102% 116% 111%
*2 103% | 109% | 106% | 113% | 108% | 109% | 111% | 107% | 106% | 104% 116% 111%

*1: Unadjusted

*2: Calendar-adjusted

Note: The same-store growth rate is a comparison of stores that were fully operating for one full month as

our group company’s stores in the comparison month of the previous year and are also operating in the

current year. "Calendar-adjusted” is the actual performance value resulting from an adjustment to make the

number of holidays identical to the previous year.



SEPTEMBER

2026

GENDA Store Development Progress Report

*Period covered: August 1 — August 31, 2026

1. GiGO makes its US Debut with the opening of “GiGO Guam”

On the 1st, “GiGO Guam” — the brand’s first US location — opened inside “Village of Donki,” one of Guam’s largest
shopping centers popular with locals and tourists. The approx. 601-sgm arcade offers claw machines, sports games,
and kids’ games, serving as daily entertainment for residents and an authentic Japanese arcade experience for
tourists primarily from Asian countries like South Korea and Taiwan. Exceeding initial crowd expectations, the

successful launch highlights strong demand for amusement venues in resort destinations like Guam.
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Entrance of GIGO Guam Store interior featuring GiGO mini claw machines Kids’ game area bustling with families

2. GiGO opens Saitama’s Second “GiGO Crane Game Oasis” in Soka

On the 7th, “GiGO Crane Game Oasis” has opened inside Soka Seimon Plaza in Soka city, marking its second
location in Saitama and 11th nationwide. The arcade specializes in claw machines stocked with daily necessities like
laundry detergent, toilet paper, food, and seasonings — offering fun for kids and practical shopping for parents. The
interior features collaborative art of local Soka Senbei (rice crackers) and the brand’s mascot, “GiGOmaru.” Generating
high local interest, the store has drawn steady crowds with parking lines daily since opening.
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GiGO Crane Game Oasis Soka Seimon Plaza Claw machines packed with daily necessities Interior design featuring GiGOmaru & Soka Senbei

3. “Studio Coffret Kisarazu Studio” opens in Sodegaura city, Chiba

On the 12th, “Studio Coffret Kisarazu Studio” — the brand’s 5th location in Chiba — has opened in Sodegaura city,
just a 10-minute walk from JR Nagaura Station. Designed around a “Sky” theme, the private studio features original
costumes and props, offering families a relaxed space to capture “everyday family moments” as extraordinary
photos to treasure. The launch is off to a strong start, with pre-opening party attendance reaching 1.5 times
expectations and September photo bookings moving briskly.
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Studio Coffret Kisarazu Studio A space built around the theme of “Sky” Original costumes and props available for rent
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